| Thinking of Using Salesforce.com PRM to automate
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y sgalpe FACT #2 - PRM employs multiple components to optimizing
your CRM investment for your channel business model.

FACT #3 - Automating PRM can be complex. Automating PRM
without alienating your valued partners can be gut-wrenching.

ﬁ FACT #1 - PRM creates & accelerates revenue opportunity.
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SalesPRM make your partner relationships and CRM technology work together. Reli-
able processes. Painless measurement and tracking. Productive revenue-
generating relationships. Ask us how to get started with a PRM ROADMAP for your

organization and the ROl GUARANTEE.

214.223.5929 404.626.4984

For more information email experts@salesprm.com
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SALES PRM INC.

WHAT CUSTOMERS SAY ABOUT US

We chose your company because you asked questions and LISTENED
to our response. Your knowledge and creditability were obvious in
your questions.

Your expertise permitted us
to discover our own short-
comings and without an ex-
tensive background in CRM
you couldn't have facili-
tated and guided us to a re-
sult.

Your methodology is solid,
deliverables are practical
and measurable.
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For more information visit us at www.salesprm.com
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